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This is underlined by TV shows like “Geschickt eingefädelt” (skilfully designed), an abundance of DIY books and the  
success of new print magazines on the theme of selfmade: Handicrafts have again experienced a big boost in popularity 
over the past few years and have developed into a new status symbol.

This can be seen from the market figures of the handicraft industry, which the association Initiative Handarbeit announced 
in Cologne at h+h cologne (Handicraft + Hobby Supplies, 18 to 20 March).

The overall market for handicraft supplies in Germany in 2015 is estimated to be 1.28 billion Euros, measured at retail selling 
prices. The market volume is at a high level and is roughly the same as that of the previous year (2014: 1.30 billion). Accord-
ing to predictions at the most important international trade fair, the outlook remains positive thanks to the ongoing trend 
towards selfmade.

Sewing has overtaken knitting as a trend theme, across all target groups. Fabrics saw a growth of 6 percent up to 475 
million Euros (2014: 450 million Euros).

The number of sewing fans also increased again in 2015, as indicated by the sales figures for sewing machines: Here an 
8 percent increase up to 163 million Euros was recorded (2014: 151 million Euros). In addition, the sales of haberdashery 
totalled 185 million Euros (2014: 183 million Euros), which also confirms this trend.



Hand-knitting yarns and fabrics make up three quarters of the overall market and have been the major growth drivers of the 
past years.

The hand-knitting yarns section suffered losses due to a winter that wasn’t really a winter with little snow and hardly any 
frost. The turnover for this section in 2015 was 400 million Euros (2014: 460 million Euros). However, in the 5-year compari-
son the development in this segment is also thoroughly positive. The slight decline for the overall market is also attributable 
to the hand-knitting yarns section.



The industry considers the current figures to be an indication that the market is settling down. After several boom years with 
strong growth rates – especially also for products beyond the classic sales channels of the industry – the turnovers now 
seem to be stabilising at a high level. Not without challenges, because the overall market is definitely undergoing a change 
process. It is always necessary to establish new trends in the market. This includes, for example, inspiring the very young 
target group more strongly than hitherto for handicrafts – by implementing corresponding projects, special campaigns and 
of course by addressing them via the appropriate channels. And: The changing wishes and demands of the DIY consumers 
have to be met more efficiently. The Initiative Handarbeit has commissioned the renowned Future Institute to examine the 
underlying motivation for selfmade in a trend study, in order to reach conclusions and recommendations for action.

Because I am worth it: From luxury to selfmade

In the meantime, selfmade is much more than just a hobby - it is a lifestyle that more and more people share. According to 
this DIY trend analysis by the Future Institute, “selfmade” has developed into a status symbol that stands for a new under-
standing of luxury – beyond pure material wealth. The old understanding of status is being replaced by alternative values 
such as time autonomy, individual well-being and quality of life, according to the trend researchers.

More than 18.6 million people in Germany knit, crochet or sew regularly during their leisure time according to the 2016 
consumption and media analysis (VuMA). That is more than 1.6 million people than 2013. The search for individuality deter-
mines the demands of the consumers more than ever. The do-it-yourself trend is part of this development and selfmade is 
the expression of the new sense of values. Handicrafts are valued highly again.



This change in values is mainly driven by five developments according to the findings of the DIY trend analysis:

DIY = self-determination
Whether in Berlin, New York or Sydney: globalisation delivers an increasingly offer around the globe. Handicrafts stand 
for the countertrend against the homogenisation of tastes worldwide. It reflects the people’s need to create and possess 
something that is totally their own and unique using their own hands.

From fast fashion to slow fashion
Parallel to handicrafts growing position in the mainstream’s, the social awareness for the new qualities of handmade luxury 
is also growing. Handicrafts in the fashion area are a pure form of “slow fashion”: One has to be able to take time for 
handicrafts. This not only harmonises well with many people’s longing for slowing down their lives, but also gives them a 
good feeling of “fair fashion”: Those, who make things themselves, know better than anyone else where the products that 
surround them originate from.

Omline instead of online: The trend towards attentiveness
Better instead of even more: As a counterbalance to the acceleration of everyday life due to digitalisation, more and more 
people are experiencing the “here and now” more intensively again and are reflecting about their inner self. Handicrafts are 
also an expression of this new zeitgeist just like yoga or meditation courses.

The value of the valuable
Selfmade to save money: This still motivates for DIY fans in 2016. However, as a result of more attentiveness and higher 
demands in quality, the willingness to invest in high-quality, selected and special materials is increasing. Thus, the material 
value often also plays a role in addition to the idealistic value of “selfmade luxury”.

Creativity meets expertise
People, who do handicrafts are no longer made fun of today, they are admired instead - for skills that are no longer taken 
for granted today and because they keep on learning something new. On top of that, there is also high appreciation for 
individual design and the creativity involved, which in the meantime is considered to be a prestigious attribute.
Based on these developments, the Future Institute has formulated recommendations for action for the handicrafts industry 
that are designed to further drive change and growth:
- Promote the professionalism
- Support innovations
- Profit from the network economy

These points are also reflected in the projects that the Initiative Handarbeit has planned for 2016:

Handicraft Day
Knit, crochet and sew together for a good cause: All DIY fans in Germany, Austria and Switzerland are called make  
handicrafts in public on 11 June. As part of the charity campaign “Everyone does what they can”, the Initiative Handarbeit 
and their cooperation partners are collecting handmade donations for children and young people from economically  
deprived backgrounds.

Do your own thing
“1 bag - 1000 options: What are you going to turn it into? That is the motto of our sewing competition ‘Do your own thing’. 
Hobby sewers can sew a bag following a basic cut and then turn it into their own thing using creative ideas and win a 
weekend in Berlin.



Young designers wanted
Mobile, young, avant-garde and above all individual: For the first time this year, the Initiative Handarbeit is looking for 
aspiring young designers to create their own collection for the industry association. The competition is aimed at fashion 
design students, who have almost completed their studies, and who will thus be given the opportunity to present themselves 
in a professional way to the general public.

Relaunch kinitti.de: Everything for young DIY enthusiasts
Knitting, sewing, embroidery, felting, dyeing: Our website for kids offers numerous great handicraft projects for 
children – online and now with a totally new look. The aim of the relaunch is to inspire even more young DIY fans to make 
things themselves and to win them over as handicraft enthusiasts in the long-term.
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