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Press Release 
Press conference for h+h cologne on 31.03.2017 
 
Always searching for new ideas: The handicraft trends 2017 
 
Weekend sewing camps at the seaside, knitting retreats combined with yoga or sold-out 
children's sewing courses: Handicraft continues to be a hip leisure time activity in 2017 as well. 
However, the DIY scene is changing significantly. It is becoming more diversified, younger and 
more closely networked. Community knitting, sewing and crocheting is in – sometimes offline, 
sometimes online. It is all about communication, community and active relaxation. 
 
Innovative and even unusual ideas are in demand for products as well as for techniques or events. 
This can be seen from the market figures, which the German Trade Association the  Initiative 
Handarbeit announced in Cologne at h+h cologne (Handicraft + Hobby Fair, 31 March to 2 
April).  
 
The overall market remains at a high level 
 
The overall market for handicraft supplies in Germany for 2016 is estimated to be Euro 1.25 
billion, measured by retail selling price. The market value thus remains at a high level even if the 
results are slightly down compared to last year (2015: 1.28 billion).
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Sewing is still the number 1 trend topic with a turnover of Euro 465 million in fabrics alone, as was reported 
at the most important international trade fair. The figures in the sewing machine sector prove that the sewing 
boom is still ongoing in spite of a slight decline in turnover: Here an increase of Euro 8 million up to 171 
million was recorded (2015: 163 million)  
In addition the sales of haberdashery totalled Euro 180 million. Within the haberdashery section, sewing 
thread at Euro 49 million has the highest turnover, followed by hard haberdashery items (Euro 40 million) 
and buttons (Euro 31 million). 
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Handicraft business is changing 

The industry interprets the current figures as being a consolidation of the handicraft market and at the same 
time a challenge for future years  to maintain the high level of turnover. The market is undergoing a change 
process: similar to the ever faster carousel in the fashion ready to wear market, the do it yourself handicraft 
market also demands the latest fashion trends. 

A change in  knitting behaviour has had an impact on the 
turnover figures in the hand knitting yarns section. The 
turnover for this section in 2016 was Euro 375 million 
(2015: Euro 400 million). A closer look at the yarn 
market shows that people are not knitting less than 
before, but that, no doubt due to milder temperatures at 
the beginning of winter, are currently carrying out more 
projects with finer yarns, such as mohair and alpaca. For 
these projects not only is less material used than for thick 
scarves and hats but they also take much longer to knit. 
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A trend survey that the Association of  Textile Retailers (BTE) carried out for Initiative Handarbeit 
underlines in detail how the market is changing, what challenges the industry is faced with and what will 
make retailers successful in the future. 

 
Emotional and digital: Future strategies for the handicraft business 
 
According to the BTE experts, the handicraft industry is currently benefiting from social trends: 
• Individualisation and differentiation 

• Post-materialism and leisure orientation 

• Authenticity and sustainability 

Trend experts also like to define this development under the term "Hygge". "Hygge" comes from Danish, but 
has in the meantime become a popular term worldwide. According to the Future Report 2017 by the Future 
Institute it is about a new we-culture - making things cosy together and consciously enjoying even the small 
things, whether drinking a cocoa in a café or spending the evening knitting with friends. Hygge is described 
as an anti-model to the transitory urban lifestyle - within the urban lifestyle.  
 
"Hygge" definitely plays a major role in the handicraft business. This begins with the purchasing of 
materials. Specialist retailers are  by far the most important purchasing source for  DIY consumers: 
According to BTE their share of the sales channels is 62 percent. Followed in second place with 8.6 percent 
are the specialised departments of the department and chain stores. Pure Internet dealers reach a share of 6.2 
percent. 
 
However experts are forecasting  a shift from  specialist retailers towards the internet and large chains - as is 
happening  in the fashion ready to wear business. The forecast foresees a decline in the specialised retail  to 
56.1 percent by 2018 and a growth in Internet trade  to 12.8 percent. 
 
The entire industry has to face up to this development proactively in order to remain viable for the future. 
 
Digitalisation: Reaching customers everywhere 

Today, consumers are permanently on the web and are always looking for new ideas.  Specialised retailers 
need accordingly be present in a variety of channels: 

Website: A must for every retailer -  however currently not something that can be taken for granted! 
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Social Media: Facebook, Instagram and Pinterest not only offer the consumers inspiration and the 
opportunity to communicate with each other, but have become also important platforms for triggering 
purchases. 

Newsletters and blogs 

YouTube 

Multi-channel: Combine bricks-and-mortar retail and online retail 

Emotionalisation: Impress the customer 

Individual presentations, new ideas, competent advice and a pleasant atmosphere motivate customers to 
become regular customers: 

• Inspiring product ranges that are presented in a contemporary and attractive way 

• Quickly pick up trends and product innovations - use special events and fashion shows and offer 
additional assortments and DIY kits 

• Top employees: People who provide expert advice and support using talks, courses and workshops - the 
ideal employee is an expert, carer, needs stimulator, entertainer and host all in one 

• Welcoming atmosphere: Offer hospitality, communication, create communities - spacious shop area and a 
modern, attractive design 

• Campaigns, events and bonus schemes for customers (i.e. customer cards, prize draws, mailing 
campaigns) 

Conclusion: Specialist handicraft retailers have good opportunities in the market in the future but they must 
react to the challenges they face now.  Prof. Dr. Siegfried Jakobs, Vice Executive Director, BTE, sums it up 
as follows: Be committed, be open to innovation, use the many success stories , take a joint partnership-like 
approach towards online and offline activities in cooperation with other industry players and use the already 
existing potential of networking more intensively than before. 
 
The Initiative Handarbeit is already responding to these demands with the projects it has planned for 2017: 
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Handicraft Day  
On  Handicraft Day on 10 June, handicrafters will get together in 
public to crochet, knit and sew - following a new concept this year: 
"Make superheroes - be a superhero" is the motto of our new charity 
campaign in aid of the education projects of SOS Children's Village. 
Handicraft fans from Germany, Austria and Switzerland can 
download instructions for three DIY cool superheroes at 
www.initiative-handarbeit.de free of charge and at the click of a 
mouse voluntarily donate money to the SOS Children's Village 
education projects. The Initiative Handarbeit will donate Euro 5 for 
every self-made #superhero posted on Pinterest. And for those who 
would like to donate their superhero: The Initiative Handarbeit is 
collecting the cuddly donations and will hand them over to the SOS 

       
 
 

Do your own thing 
After the huge success last year our bag competition is 
entering the next round. The designer Anke Müller from 
the label cherrypicking has designed a sophisticated 
reversible bag for #machdeinding2017 - and all handicraft 
fans are invited to create their own thing from the pattern. 
As a reward for the best bags the participants can look 
forward to shopping money totalling Euro 500 as well as 
numerous non-cash prizes. 
 
 

http://www.initiative-handarbeit.de/
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Young designers wanted 
 
A fresh wind for the DIY industry: The Initiative Handarbeit is giving young talent a chance and is looking 
for aspiring young designers to create their own collections for the industry association. The competition is 
aimed at fashion design students, who have almost completed their studies, and who will thus be given the 
opportunity to present themselves in a professional way to the general public. 
 
 
Text and picture material at www.initiative-handarbeit.de/presse 
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